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Multicultured Pearls

11 June babies know pearl is their birthstone.
Perhaps not as glamorous as emerald (May) or as
mymmmasuuinemmber) the pearlisa
chsncgunthatoomwesupdmnela&tsandﬁtﬂe
a]li@tors.ﬂutpearlacanletloosetoo and channel a
little Sandra Dee — at the end' of “Grease,” with all that big hair and
those leather pants.
‘Pbarlshavebeeninmsiormedtodayainoeﬁenhmterpmlsh
were not available when our mothers were young,” says Irene Barbieri,
awnerofMiaGemma,a;ewelrybm;txquemAlexsndriasDelRay
neighborhood. “These nontraditional pearls are equally as beautiful as their
more traditional cousins.” It’s not just their unusual hues (mauve, pink, apricot,
lavender) or build (pear, button, coin, cornflake) that make them contemporary
but their pairings too: nnxedwtthl&-karatgold,fncetednxbyorplasﬁcneoncoﬂs.
Robert Cepek, a certified gemologist, loves the iconic pearl— strands,
pendants — “but when people see the variety of selection they’re quitesurprlsed
howd:ﬁerentapearlfashwnpwoemnbeﬁomwhattheyhadonginaﬂypemewed
pearl jewelry to look like.”
Cepek, president of Iridesse, Tiffany & Co.’s pearl retailer, says the refreshed
mopahscmtisstﬂlmyinghmageto@predeeemswbﬂe “sending a different
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— Janelle Erlichman Diamond




