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To Bead or Not to Bead 2o n™
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Tracing a Trend

Beads first made It big at the
spring 2005 fashion shows.
pOPPING UpP On ruNways as
diverse as Lanvin, Marc by
Mare Jacobs and Michael Kors.
Celebs, from the styfish
(Maggie Gyllenhaal) to the
stary (Kimberly Stewart),
helped make the look a mass-
market must-have. This fall,
the statement necklace contin
ues to relgn supreme.
Depending on your style,
that might mean buying
still more beads or experi-
menting with a totally
different treatment,
such as Marc Jacobs's
light-as-air fabric

links,

lished by others.
Of course, just because ocovet

designer wares doesn't mean such pieces This necklace

are easily copled. Louds Vuitton's elaborate used to be my
necklaces, for , T grandmother’s

Iy on the kind of attention to detail that — she had it

doesn't come cheap. If the beaded necklace since the late

is ubiquitous, it's at least in part because 1960s.

hmbdul.uqmn*ﬂunhukm
“You're not talking about v

stones,” says Khajak Keledjian, CEO of In- e

termix, a New York-based chain of bou- Espinosa, 25 )
that opened its first D.C. outpost in Washington

April. h Lee Angel's wooden beads | got this when |

sold well at his store this was in the

doesn't plan to offer the same style for fall Philippines a few

— a case of a store posi- months ago.

comprise approximal

percent of the necklaces she plans to carry for ;;“"’ Unalivia,
fall.

Irene Barbieri, owner of Mia Gemma in Lorton
Del Ray, agrees. Beaded necklaces, she says, f wear a lot of
have transformed jewelry, because they are beads: | like to
mﬂtgdqﬁhhb?ﬁ:;mmofw mix the cheap
ages and fashion sensibilities. o= wooden ones with

“They're really timeless,” Barbieri says. more expensive
She adds that her clients see the rules of the i Mt
runway as more or less inconsequential when .
it comes to planning their own purchases, .
Though the beaded necklace will, she thinks,
continue to appeal to D.C. shoppers, it won't
be because of fashion designers’ dictums.

“Women here aren't slaves to fashion,” she
says. “They're going to pay attention to those
trends, but they're going to translate it to
what works for them. They have greater con-
fidence in who they are.”

Irene Barbieri, owner of Mia Gemma in
Del Ray, agrees. Beaded necklaces, she says,
have transformed jewelry, because they are
considered stylish by customers of myriad
ages and fashion sensibilities. .

“They’re really timeless,” Barbieri says.
She adds that her clients see the rules of the
runway as more or less inconsequential when
it comes to planning their own purchases.
Though the beaded necklace will, she thinks,

A Emelyn Northway, 20

. Grand Rapids, Mich.
| liked the color and size of the
beads: They'll give anything some
style, even a plain T-shirt

‘Wondering how to wear it? £-mal Surame I'Amato

Sunday Source’s depuly editor and a former tashion writer
at Vogue, at stpleg@washpost.com. Pese

inchude your name. city and phone number
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